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Informed. Engaged. Influential.

FIERCELY INDEPENDENT

briarpatch

Since 1973, readers have relied on
Briarpatch as a trusted source of
progressive news and analysis. A

unique blend of investigative journalism

and critical commentary by Canada’s pre-
eminent writers and thinkers has earned
Briarpatch a loyal readership not reached by
other publications.

Published six times per year by an
independent non-profit, Briarpatch is a
reader-supported publication sustained by

a community of informed, engaged, and
influential people who are committed to
acting on their principles. Readers have come
to count on Briarpatch for accurate, astute,
and truly independent editorial content to
inform their decisions and provide them with
the tools to take action in their communities
and beyond.

Between a paid magazine circulation, an
online readership (briarpatchmagazine.com)
and a social media following that punches far
above its weight, Briarpatch Magazine

is a multi-platform forum that offers a
targeted audience of curious and critically-

...lively, IRREVERENT,

informative.

— Noam CHoMsKy

¢

...fresh, imaginative
and tough. This is
writing by free thinkers
for FREE THINKERS.

Canadians are lucky
to have a magazine so
committed to truth,
justice, and inspiration.

minded people from every corner of the — Naomi KLeiN
country.
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Who’s reading Briarpatch?

Briarpatch is not just a magazine. We're building communities — online and in print — of

educated, erudite and influential agents of social change.

WHERE ARE Briarpatch SUBSCRIPTIONS GOING?

[J Home addresses

] Labour unions

[] Public and university libraries
[ ] Community centres

* Our readers really love
us. Many have been
with the magazine for
over 20 years, and some
have renewed their
subscriptions up until
2032!

* 78%o of subscribers share
their copies of Briarpatch
with friends, family and
acquaintances.

Source: Independent Reader Survey results, 2013

PRINT CIRCULATION PER ISSUE
2,400 (6 issues per year)

SOCIAL MEDIA AUDIENCE

Facebook WIS +10% from 2016

Twiter 517

ONLINE READERSHIP

Page views per month 21,569

Unique visitors per month 11,447

E-newsletter subscribers 1,560

GEOGRAPHIC DISTRIBUTION OF SUBSCRIBERS
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Our readers are dedicated.

Research verifies that Briarpatch readers have a strong social conscience — they make
careful choices about where they spend their time and money, and trust Briarpatch to

inform their decisions.

READER LOYALTY

Plan to renew their subscription 92%

Read the majority of every issue 78% AS,A DIRECT RESULT OF READING
.......................................................................................................................................................................................................... Briarpatch WITHIN THE LAST YEAR:
Keep issues for longer than 12 months 70%

Never throw their issues out 53% > 85% of our readers have taken
_______________________________________________________________________________________________________________________________________________________________________________________________________ action on an issue

Share articles with friends and acquaintances 73%

% 1 out of every 6 of our subscribers is so committed

............................................................................... [> 460/0 have either donated to

a cause or attended a public
event or rally

> 62% have done further reading

to the magazine that they donate on a monthly about an issue or organization
basis as a Sustaining Subscriber.

GENDER

Male 46%
Female 54%
EDUCATION

University educated 79%

HOUSEHOLD INCOME

$20,000 - $49,000 24%
gsoooosggooo ........................................... o
$100000andover19% _

ACTIVITIES

Regularly volunteer for political/activist groups or nonprofits ~ 77%
Write letters to politicians and/or the media 62%
Regularly attend lectures or conferences 80%
Regularly donate to political/nonprofit organizations 82%
CONSUMER BEHAVIOUR

Make purchases based on their politics/values 90%

Support local, independent businesses whenever possible 91%
Regularly buy books 89%

Source: Independent Reader Survey results, 2013



Full Colour Print Advertising Rates

Premium Position

POSITION 1x 2X 4x 6 X
Outside back cover $1,100 $1,045 $990 $935
Inside cover $1,050 $1,000 5945 $895

Inside
SIZE 1x 2x 4x 6 X
Full page $625 $595 $565 $500
1/2 page $350 $335 $315 $280
1/3 page $250 $240 $225 $200
1/4 page $200 $190 $180 $160
1/8 page $100 $95 $90 $85
1/4 page
3.5625"x 4.7813"
1/8 page
3.5625"x 2.2969"
Full page 1/2 page 1/3 page
7.3125"x9.75" 3.5625"x 9.75" 2.3125"
x 9.75"
1/2 page
7.3125"x4.7813"
Mechanical

300 dpi. TIF, JPG or PDF formats. Submit by email to publisher@briarpatchmagazine.com.

Editorial Calendar

ISSUE Closing Date Material Due Newsstand
January/February November 18 November 25 January 1
March/April January 18 January 25 March 1
May/June March 15 March 22 May 1
July/August May 17 May 24 July 1
September/October July 17 July 24 September 1
November/December September 18 September 25 November 1

Contact DAVID GRAY-DONALD at 306.525.2949 or david@briarpatchmagazine.com
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Web Advertising Rates

briarpatchmagazine.com

SIZE 1 month 2 months 3 months 6 months

Home page & Skyscraper ~ $255 $480 $650 $1,145

Home page & Button $155 $290 $390 $695

*Rates are based on PLACEMENT ACROSS ALL PAGES.
*Ask us how to maximize your ad spend by combining print and online campaigns. Package rates available.
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How does the state deploy politics of recognition to
maintain control of Indigenous peoples and their
land?

by Lianne Charlie
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Bombardier in Israel The New Threat Decolonizing the B Po‘ltlcs in the YUkon
by Dove Threshold Toilet o7 e @

Bombardier is contracted to supply trains for a

v/

Ptk v by Lianne Charlie Feb 1

‘high-speed rail line in Israel that will travel -

across the Green Line and through " ‘What Project SIT) thebasisof  Atthe University of Cape Town in South Africa,

West Bank - blatant violtion of i i i i the student-led vement s seeki

law. While Palestinians are fighting against this institutional transformation that would uproot Citizenship. A ittee of has been appointed by the council,
‘newest iteration of dispossession, many the deeply embedded ideological traces of the elected governing body of the First Nation, and tasked with determining the criteria

Canadians are financing and profiting from ‘apartheid and colonialism.

‘Bombardier's activities.

and process for citizenship in the Nation. They sit in a small conference room, inside of an
office trailer. It is Monday night. Six o'clock. The summer sun is still high in the sky.
Binders overflowing with loose paper cover the table. A lawyer is present, paid upwards of

-
T — CURRENT 155UE §150 an hour to help the committee navigate the legal transition from Indian band toself- =
governing Nation. Th the first. if terms - status Indian, E
MAGAZINE . non-status Indian, iary, band member, effecti enrolment - and deb
The Anti-Somali Feedback March/April 2017 hether citizens’ personal i ion should ed online or in hard-copy files. The 8
‘What Project SITKA reveals majority of the Nation’s bers de d from iginal families. o
Whots the aanat about the basis of pernicious who is who. The conversation about citizenship uses Canadian legal terms and draws upon o
land in the Yukon? R AR I the laws stipulated by the Indian Act, the Umbrella Final Agreement, the self-government
y y . activists. University of Cape. - L o]
representation and legislation has imposed a . agreement, and the Nation’s laws,
ive burd Somalis wh ived “Town's student movement for N - N <
massive burden on Somalis who arrived in decolonization. Writing contest concepts, values or p) s, {f present, to Canadian terms and
Canada o scape . For 30 yes, i has winners: creative non-flction processes. Council has mandated that a citizenship act be drafted as soon as possible.
impacted employment prospects, access to and poetry! Bombardier's Decisions tonight will shape the foundation upon which the Nation’s citizenship is
eeducation and housing, and the freedom to Yy it
complicity in Palestinian ined and

swiftly rebuild lives. their settlement lands. The doors are closed. The rest

dispossession. Plus staying N
T aware of reproductive rights °/’ the self % i 0 home. Apart from a few kids
I 8 P e e p he street ina gr field, the village is quiet. One of
. the aunties gets up and pours herself another cup of coffee.
The Bonnot Gang ez - rem———_—
by Chris Kortright
Reviews of The Bonnot Gang: The Story ofthe Indigenous peoples are navigating political worlds that are made up of diverse and
‘French legalists by Richard Parry and Without . i pieces: a difference in Indj and Canadian
. : Browse back issues » e : A
aGlimmer of Remorse by Pino Cacucei reveal systems and their to and with the land; in political
compelling insights into the history of French theories informing participation in, or di from, Canada’s
legalists. governance system; and an Indigenous desire for justice. The socio-economic pressures
- lack of quality housing, underfunded education and health care, pervasive substance ‘\1’""3“ "f‘lhzem:;g of
MAGAZINE abuse, and poverty - exist at the same time that Canada insists on expanding natural
Ob: forcing Indi it ise and redefine their
b uaht relationship with their land. The result s a very real tension between two divergent
Creative non-fiction winner of the 2016 Writing value systems: capitalism and the sacred.
in the Margins contest. Home page
Ad Placement Th ities of Indi iti i evident in the Yukon, home to

over 37,000 people, 20.6 per cent of whom are First Nations. The Yukon is unique in
contemporary Indigenous politics because so much of the territory has been settled by
land claims under amodern treaty.

Mechanical

Home page ad size (pictured, left): 300 x 250 pixels

Article page skyscraper (pictured, right): 120 x 480 pixels
Article page button: 120 x 240 pixels

72 dpi. TIF, JPG or PDF formats.

All'ads should include a click-through URL.

Submit by email to publisher@briarpatchmagazine.com.

Contact DAVID GRAY-DONALD at 306.525.2949 or david@briarpatchmagazine.com



